
CONCEPT 02 / SKATE COMMERCE + CULTURE

VOID/STEP

HIGH-ENERGY MULTI-PAGE
DESIGN DIRECTION

A client guide to the strategy, personality, page system and production needs behind an entertainment-led
challenger brand experience.
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01 / WHEN TO CHOOSE IT

CHOOSE THIS WHEN
PERSONALITY IS
PART OF THE PRODUCT.

VOIDSTEP is for brands that need to feel like a
world, not a product grid. It uses commerce,
campaign storytelling and deliberately silly
content to make the experience memorable
and worth revisiting.

BEST FIT

Action sports, streetwear, gaming gear, music, youth
fitness and other challenger consumer brands.

BUSINESS MOMENT

A launch, repositioning or drop-led calendar where every
campaign must look distinct without rebuilding the site.

CONTENT REALITY

The team can supply regular photography, short films,
community stories and confident copy.

CUSTOMER MINDSET

People buy identity, belonging and entertainment
alongside the physical product.

DO NOT CHOOSE IT FOR

Conservative, regulated or trust-sensitive businesses that need quiet authority. The direction also
underperforms when there is no pipeline for bold imagery, campaigns and brand voice.

VOIDSTEP / CLIENT DESIGN GUIDE 02



02 / DESIGN LANGUAGE

LOUD ENOUGH
TO BE USEFUL.

The design is brutalist in attitude, not in usability.
Familiar shopping controls sit inside a vivid system
of oversized type, hard edges, bright signals and
campaign-scale imagery.

INK ACID VIOLET PINK BONE

TYPE

Condensed uppercase display type creates
impact. Monospaced labels make specs, filters and
microcopy feel technical.

LAYOUT

Full-bleed campaigns alternate with dense editorial
grids, rails and high-contrast information panels.

MOTION

Crossfades, lifts, draggable rails, sticky purchase
panels, reveal transitions and restrained parallax
feel physical.

VOICE

Short, deadpan and self-aware. Utility copy stays
clear while headlines and content carry the jokes.
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03 / PAGE ECOSYSTEM

SIX PAGES.
ONE CONNECTED WORLD.

Each page has a different job, but shares navigation, cart state,
typography, humor and calls to the rest of the experience.

01

HOME

Campaign carousel, featured products, rebuild
story, culture modules and entertainment
teaser.

02

DECKS

Filterable and sortable collection with clear
merchandising and quick-add actions.

03

PRODUCT

Gallery, size selection, specs, review framing,
sticky purchase panel and related content. 04

BAD IDEAS

Original meme and media hub with satirical
films, filters, modal viewing and Meme Forge.

05

REBUILD

Circularity story, process, transparent fictional
metrics and return eligibility interaction. 06

CREW

Community profiles, local session board, save
action and lightweight join flow.
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04 / THE ENTERTAINMENT CONCEPT

BAD IDEAS
DEPARTMENT

FAKE FILMS MEMES BAD ADVICE

WHY IT EXISTS

A REASON TO RETURN
WHEN YOU ARE NOT SHOPPING.

Most commerce sites disappear from memory
after checkout. This section turns brand voice into
an actual destination: fake campaign films, public
apologies, curb journalism, satirical advice and a
simple user-controlled Meme Forge.

REPEAT VISITS

Fresh episodes and posts create a content calendar outside
product launches.

SHAREABILITY

The Meme Forge gives visitors something lightweight to
make, copy and send.

BRAND PROOF

Humor demonstrates the brand personality more
convincingly than an About page.

SAFE ORIGINALITY

All scenarios, captions, product names and images are
original to VOIDSTEP.
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05 / PRODUCTION REALITY

WHAT A CLIENT
NEEDS TO MAKE
IT WORK.

CONTENT

A steady pipeline of campaign photos, short films,
product details, community stories and concise
brand writing.

GOVERNANCE

A clear owner for humor and approvals so the
voice remains sharp without becoming careless or
inconsistent.

COMMERCE

Production integration for inventory, variants,
checkout, accounts, search, analytics and
customer support.

ACCESSIBILITY

Keyboard operation, motion controls, captions and
transcripts for real video, useful alt text and robust
contrast.

RECOMMENDATION

Choose VOIDSTEP when a client wants a bold, culture-led digital flagship and accepts the content
commitment required to keep it alive. The current site is a front-end showcase: interactions are demonstrative
and no payment, account or form backend is connected.
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