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EDITORIAL COMMERCE / SENSORY STORYTELLING

Choose this direction when the website must make a
premium product feel desirable, crafted and exclusive
beforethe customer seestheprice.

Fictional luxury fragrance concept. Front-end demonstration only.




DECISION GUIDE

When should you choose it?

Aureve is designed for brands whose value lives in craft, atmosphere and emotional detail. It gives a curated
product range the pacing and confidence of an editorial campaign.

BEST FOR WHY IT WORKS

+ Fragrance, beauty, jewellery and fashion + Slow pacing makes the brand feel considered

+ Boutique hotels, wine, interiors and premium Editorial storytelling supports a premium price
gifting
+ Familiar commerce tools keep the journey usable

+ Curated catalogues with strong photography

CHOOSE ANOTHER DIRECTION WHEN

Choose another direction if customers mainly need dense comparison, discount-first shopping, fast repeat
ordering or thousands of practical SKUs. This experience also requires excellent imagery and disciplined

copy.
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EXPERIENCE ANATOMY

A calm journey that builds desire

The design alternates between immersion and utility so the site feels special without becoming difficult to

shop.

o CINEMATIC ARRIVAL

A full-screen hero, restrained loader and slow image
movement create an immediate luxury atmosphere.

s CURATED COLLECTION

Large cards, filters, sorting, wishlist and quick view make
a small range feel complete and useful.

5 PRIVATE SERVICE

Consultation and newsletter moments feel like access to
a private circle rather than generic lead capture.

02 MAISON STORY

Editorial copy, rare materials and fragrance notes explain
craft without turning into a long corporate page.

o« RITUAL AND PROOF

Concentration, wear time, provenance and usage bring
rational reassurance into the emotional story.

06 RESPONSIVE SHOPPING

Navigation, cart and catalogue behavior adapt cleanly to
phone, tablet and desktop.
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PROJECT PLANNING

What your team will need

This direction becomes strongest when the brand can supply a small set of excellent assets and make firm
choices about tone, pacing and product hierarchy.

m CONTENT INPUTS

High-resolution hero photography and consistent product cutouts.
A short brand story, product notes, provenance and proof points.

A clear hero product plus the order in which the collection should be discovered.

m WHAT CAN BE CUSTOMIZED

Palette, typography, motion speed, section order and editorial voice.
Product filters, currencies, market language and consultation flows.

Commerce backend, CMS, analytics, checkout and customer account integration.

m QUESTIONS TO ANSWER FIRST

Should the first impression prioritize brand story or immediate shopping?
Which proof points justify the premium price?

How often will campaigns, products and editorial content change?

RECOMMENDATION

Select Aureve when your customer should feel aspiration, intimacy and craft. Protect the

generous spacing and restrained pace even after thereal content isadded.
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